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Mousse Is on the Loose

A quick, slick hair groomer is the wave of the future

c istomers at the Stardust Beauty Salon
in Dubugque, Towa, used to laugh at it,
and ﬂnnﬂ' Carclyn Fandman called it
“mouse.” Mow, she says, “they're coming
mwll.hnnppnn:n:uuuumlnhq-h
rednil.” What has [ﬂ.l‘bl.hil.:tl along with
millions of people from Bosion o Beverly
Hills, so lathered up? Mowse, of course.

Mol a rich dessert, but a hair-styling
foam, mousse ks the headiest new perform-
er in the 53 bilion American hair-cars
markel. Since French cosmetics giant
L'Oréal introduced Free Hold 1o US.
siores only kst December, several brands
hive been nmbed into what coudd be o
5100 miltion frst-yvear markst. Some Los
Angeles distnbuwiors are having trouble
meeling Lhe dsmmd Says Dallas Sryles
Paul Neinnst: “Evervbody from high
school kids to women in their 60s and 704
i using it. Tons of men are using it.”

The reason: mousse works as casy
as pie. With o pleasani fe
the shaving-cream-like stuff
in squirted from n cam and
combed through wel or towel-
dried hair, After curling,
bow-drying or hand-siyling,
mioussers say, their hairdes are
fuller, slecker and easier to N
change than with sprays, sei- § !
ting gels or lotions, “Mousse :
| belps your hair do what you
| want it to, with ease,” notes Vi-

dal Sassoon Al Director Sie- Weasdy perfenmers

ven Docherty. “You can gel
severnl styles, from o slicked-back Valen.
tino ook to a full, loose, curly look.™
Mousss came along in time for ihe
shomier, sculpted siyles of the 1980,
which require more control than did the

For “a towsled and Liyered book." Nelnast ghves Dailas' Howard a mousse maks—sver

#iraight cuts or frizzy perms of the past
decade Cropped shapes are the rage ai
MNew York Cuy's Kenneth salon, where
some S customers are moussed each
week Says Owner Kenneth Batelle: “Iy
sdds struciure (o that particular look.”
Mousse also spruces up older styles. Mei-
nast did (w0 mousse make-overs of Ac.
tress Susan (Dallas) Howard's long, fy-
away iresses. The resull: “a tousled and
layered look ihai’s fuller.”

Chemistry is the key to mousses ef-
fectiveness. In the late 1970s L'Oréal sci-
entists were searching for o combination
10 hold hair Grmily without the stiffness of
sprays. They discovered a foam (mousse
in Frenchh that could deliver rwo sub-
slances—one for body, one for manage-
ability—which texibooks described as in-
compatible in a mixture, Some doubters
claim the breakthrough is just a lot of
air o pufl ap the cosmetics market. A fow

Jusers complain that mousss
.Lﬂ\'u a residoe and makes

Efans, however, swear by iL
sCarol Alt, a top Elite model
Swho poses for mousse ads, is
“convert. The best part she
says, is that her hushband [ikes
its pleasani almond fragrance.

Mosi moussers have been
won aver by practicality. Comi-
muters like it because they can
foam, eomb and caich the 8200
without fiuss. Everyone saves
time: & moussing can take as little as three
minutes. Savs Good Housekesping Beauty
Editor Mamcy Abmams: “Your hair does
itself while you do other things.” There
are mare than 30 brands on the market,
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and ginnts like Elfzabeth Arden plan to
intreduce new ones within a few months,
Prices range from 51.93 for 244 oz of Free
Hold, up (o 51195 for 15 ox of Helene
Curtis” brand. There are foams for normal
and fine hair and ones that contain jojoba,
| vitamin E and even mink ol Alberto-
| Culver has a mousse for black hair styles
Connir's Jheri Redding line offers “fla-
wvors,” such as chocolate for brunets and
sirawberry for suburn heads.

In an industey noted for fast fads.
mousse 15 bolding on. Some
say it may be a Iqu‘ billion-dollar market
in a few years and could sell as well as
conditioners. Mowsse B alfeady heady
siufl among the salon set, and, says Con-
air Advertising Mlurmm, “if
ihe young people get hold of it it's poing
o go through the rool™ By LB Rawd,
Reported by @ick Bowers New Yok, il obher
[T

Hot Flashes
Do yvou beep here often?

cmmﬂﬂ'—dll‘.i.ﬂ.l services have scored
well over the past few years, but Ji ks
difficull to take an ebectronic matchmak-
er into the street or 1o clubs to check out
chance encounters. Mo longer. A Paris
specialty-electrenics firm called Promo-
ons ef Chaalitd has -lt'-'ﬂﬂpﬂi a device
known as “le Flashing” The cigarciis
pack-size gadget fils inside a shint pocket
or purse and beeps insistently when it
comes within ten feel of someone carrying
another Flashing that has been (uned to
the same frequency.

Mot only does the signal promise to do
away with opening lines and rejections, it
miy prevent gender gaffes. Four available
wave hengihs identify s bearer as being |
bederosexual, make or female homosexual,
or inlerested tn swapping pariness wiith
another couple. What if the Flashingee is
only & 2 on a scale of 107 Easy, says Car-
mela Brunet, the 1939 Miss Germany who
is the owner of Promotions et Qualié.
“Just wirn off your machine aatil he is out
of rmnge."

Since they first became available last
spring in Paris variety stores and through
mewipaper ads, about 1,000 beepers have
been sold, The purchasers mange from
boulevardiers 1o business executives.
“You gel the most sophisticated people,”
says Brunel, “and the most timid livde
men." Americins can soon lune in. With-
in & few months Flashings will be offered
i Log Angeles singles elubs and through
nds. Price: $110. As in Paris, buyers will
also receive a hot-line number thal they
can call 1o learn where their Flashings are
ol likely to beep. Brunet s undaunied
by Los Angeles’ fepulation as o sexual
smirgashbard. The number of Flashing
frequencies, she says, can h:::;pu.ndudll
mosl indefinitely,
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