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a 0“ c Ic Real puys do po bo salons for culs these deys. Most salons estimale
that between 30 percent and 40 percent of their clientele are men.

Why? For ore redson, the corner barber, with whom a customer cowld bave a long-term
relationship, s a dyving breed; for another, getting an wpdated, salon-frecision cul coan bBoost
your image and self-confidence as much as brying a 31,300 suit (but at a fraction of the cost).
Likee it or not, it's a competitive world ouwt there, and first imprressions count, big-time. Respond-
ing m the growing number of male customers, salons are trying fo creale an environment that
mieels men's needs withow! sending them into smock sbock. Look for special bowurs for men
anly, and ask about styplists who specialize in men’s cuts. (Some of the newest salons devoted o
wien; Umberto Men, Beverly Hills; Mario Russo at the Cutting Room af Lowds of Boston, Boston;
Jobn Allan's Men's Club, New York; Gio, New York. ) Ty minidmize your waiting
time in e safon, oy to; be the fivst appaiatment of the day or make Your appointment for an off-
peak bour; call abead to make sure that your stylist is on schedule; look for salons that make
afippoirtments on the bowr—bey e fess lkely o overirook, E i
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Stylist versus barber, chic versus cheafi. How do you decide? | AR 1 n s 1 % |
Here's why some top stylists think yow've better off fn theirid B8 WilhIl UVIV.
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bands, Fxportise: “"Years of training and a repaatation” — Charles ffergan. Charles Ifergan Salon,
Chicage; 855 per cul. lalvnl "A precl siylist looks qt bair arlistically” —fobn L'Oreizio, Jobn
YOrazio Salon, New York; 370 per cut. Pevsonalization: "Advice, firom bair loss to bair cedor’—
Hevson, Umberto Men, Beverly Hills; §35 per cut. (ontemiporary stvie: “The difference betiveen
costluere and off-the-rack”™—ribe, §130 per cul. “An fndividualized took"—[fov LoVuilo: 563
per cul. Consistency: "Dependable gquality and satisfaction” — MWichae! Mazzei, Nubest & Co,
Manbeasset, New York; §48 per cul. low nanivnance: "Looks good when you leave, gets better
as it grows in" — \udee Tenvvimise, the Spot, New York: 360 per cul. Extra service: "Conditioning
Ireciments, scafpy mrassage, rims”—Georue Al Mario Russo Selon, Bosior; SO0 fer cul,

"Special appaintments, privacy” —Paul Nefnast Neinast Salon, Daallas; 8735 per cul
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