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We promise, Doc, it won’t hurt a bit

A reluctant dentist sits in F'D's chair and finds our methods quick and painless

By Tracy Brobston

To bar pwEmats W T Hedlisgge Dentnl
Conamr, T Creiin Cood 1 Bt oo i
P sl epeihcis dmiti T
Faijesa Tulm, w7l adlwapr Bm Tmew
Bl TR redsrmanr msEEEaT

Dy, Cask, ¥, prew wp in Wiy Tprog,
Tuadd Al preduiing foem toph schasd
e i A ThE advicR o B TN T
oo el AP el ] el e e
Tirusi Treh. S hetd S wilied § dsp@ e -

ELTSEET B cEnglrel gy
e EedwE 5l Tenm ez s Cworenay
sAS prREAt) movel o D sEing
mir [EA from Bayrisry Colege of (e
M

Pripe 1hi Eoowhn lanay s
idpaed B bar cmpwice Tmzne, I
Condh el LSRR Wian B FD et
e m nwd Ber 1ha ' e
srimyiml am el N0 Sildwrad ol Th lai®
e Bt whed ww i packid dul Pk

lor ctoosing B — (5w polrrind ook
w1 W I 13 St preiie-bri gl applics
1 ey — i eSS thad 1
AT N w Vi o ey arn Sy el
il b e o o0 EDFT Dy Lk
Fopl el [ Cotl sgread 1 ma ik
Pellowing wwel @ (wliew Peel Seoam
o

T appetmind G wmived b Dr
Cocd Sl

Bebwerz [whg peniri shd jewilp S

Miyhawd e Sy ML prem e Ol "0 1 Se o i TER gL S rl AR i i b B P bl

[hnl il i m AL Y M L B
bal chatgrd bt Blid Gl Ddsed Japded
ez Ui ped el beadien By bpafy

“Te e Tl e dillei el Nn. vy i

i
i
g
i
i
:
!
¥

P W R pETIng e KT 8 S
o i Wked OB TIR S 1T AT TR
i tpreiaT e e BETE, D Tl
S b (0 g ] g e Pad Tewisiad )
exi tuby diapn

Tie el @ ibeullnf aglh il
B combeegn By oerw@ldEr of 6 bug
ey in e wrs e atarsn bass
e efonem o Leyeers eroasd i Baew
AT s S el eI
Mesidld MlEaRd Y tha Eerer Do
il

Tt R TR, RGN
il e i R 1R e ] B
s e Py T P b e il e L ]
illewing (1 6 OFy Rialuly Far Cailed

Rl iy gy i ] Bl o Sl of 0 g B
tw by, (N mead @ Pt e b b i
Tl mp e e i T

drying. Or Cowll gler ips e i bisw’ @i
durmating bar bar g ped T (Ba Faoy wiil
bar lagme Wik evibe oebedl fdrae
warpad rrnEiiong wmesle] e amed s i
rha bair 1 o plaisly dry Brosiang wnp
o cRrp i Tehis wen cEs reved i il
(]

T maang Lon 15 ihd mireew ikl m
I ok wai phivend Balusing & s
Fuin o peiSa i wle mas Tl Lt
marni piyy — makbap

Ip i el o] bwesdy b oLl L
EEaryd iba pesding o Bew §ola) foh
BLily Hils = b R pprsm) s sy B0
BT BAETTH oA U heeng wRich
A e e e rreess e ol M
W Wiy W S e el pem ol b
“hrimeis™ Bresis Sy Chrotie Boak
by, Dokt [ Bosiedann. Barealty blimml
da e i i

Thoa makeap wl1i0 el s ol 4 Bl
bl LB P e, el i 8 L ki
B FPar e e B Py braeed Pl | R e
will g @ ford, Tha fmeei g s Wemad fer
Nedep pabinbe] br Eies & bl
kb Lk Pl

Al Mty i, Wil Yerwied =
Cuilay b mozill o cosdesd e =k by
wres el cen e @ R o 0 dar
oo waon Wa oy parie sias iy gl
Mils agredd ne =stl =itk FasbeanTale
AB b ST

s Bty it il . el ki sl wiihon
Einuua, il opleced ks pelr
wlam B o L ey Badewy ML goad
A il W GRS g PEsghl fram raking
o i Ll B 6 Pl i — WOrRER]
el A RASE [OAF & kSN
el i ST Tl © BF Dok S
Bl Bera pym bern, Wb skl made
bar gn kbl jeeeedesa b pard v b oo pack

Alir Serimg s 8 gprern whdiriesar i
e rai e when P B
ot ey fen e guine ™1, by pasl
ML kel TR el 1 G
e han Mesded e e jEROgEn
sl ol [, Tamli s ds wil & damp
i L kg

Too v plasiby 16 Ol i fjws, b sl @

B sy s ol i o prmsde el wivsla
[ P NP T Y S T TP
e prar PR el g by pard e
dar |k BFew A davpgime posll laar
e m sk v e g sad e
lnldinen b= gire oy apm "o Emehded fing



it

pi et R - %
J.l-'i-l"':u"hlq_q_‘_ "

look,” then followed with two
coats of bleck mascars.

One of Mills' favorite makeup
ricks involves lip pencils; he'uses
them not only to line the lps, but
to color them as well. Pencils are
less gooey than sticks or glosses,
. impart & more
that “doesn

come off on your coffee cup.” On
Dr. Cook, Mills used a deep rose
pencil, finishing with shimmery
dab of pink-gold lipstick in the
center of the lower lip for extra
shine and molsture.

The final touch: A sweep of pale

pink powder under Dr. Cook's
eyes, scross her cheekbones and

the bridge of her nose “Very
Grace Kelly,” cooed Mills,
As Dr. Cook slipped into Chris-

:
:
:
!
7

tian Dior's checked wool jacket.

and vivid silk blouse from The
Gazebo, and stepped in {ront of
the camera for her portrait, “the
reluctant makeover” looked beau-
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Redeﬁmng the rules of of salon tipping

Nowadays, only your hairdresser knows for sure

ILLUSTRATICN PECMY COX NEYHOLOS

“I've never been
embarrassed about
taking a tip because |
know if someona gives
me a tip, I've worked for
it. | don't believe people
just give money away."
Faul Nt

By Cynthia Smith

Salon tipping etiquette
decrees . . . 10 percent of the
bdl17 Or 20 pereent? Zip?

And what about the owner,
colorist, shampooer, manicurisy,
pedicurist — what extra do they
-E'H-:"

Not sure? Not surprising. In
[rallas — where hairdressers
have been tipped with
all-expenses-paid foreign jaunts
and designer wardrobes —the
riibes are (uzry, at best.

There does appesr (o be
consensus on one thing: If you
hate the hairdo, there's no
reason to tip, Dallas hairdressers
say.

Miss Manners” Guide for the
Turr-of-the-Millennlizm says that
415 to 20 percent tip is adequate,
and that it shoald be given to
the hairdresser or receptionist
for distribition. That's just
about on the mark, says
hairdresser Panl Neinast. He
adds that tips generally rangs
from 10 to 20 percent of each
service's cost, or 15 1o 25 percent
at high-profile salons.

But some social sets set thelr
own rules. “The alder
gieard . . . they don't throw
maney aroand, They tip 15
percent scross the board, ™ says
Mr. Neinast, who charges §75 for
& haircat

Perry Henderson, snother
cielebrated Dallas hairdresser,
says clients should consider
“how much has that person
given and how muoch have you
recelved.” Mr. Henderson
charges §75 for a haircut and
sayy he doesn't sccept tips
becanse it's unprofessional
behavior for hairdressers.

“I'm going to charge the
appropriste amount,” he says.
“They don't Imumptrmmun
for my services.”

Although a few clients like to
hand oot tips themsel ves, some
prefer a more discrest method.
Often, réceptionists accept tips
enclosed in envelopes, which
are later given to the
bairdresser.

-

“Some people can't tip you 8
lo, and some people can. It kieps
them from being embarrassed.”
aays Basile Haghes,
and artistic director of the
Roger Thompson Salon st

New York. He charges
575 for & haircut and does accept
Hips.

But some hairdressers equate
tpping with issues of
professional pride.

The practice “takes the
indusiry down., Il ¥ou're a
professional like a lawyer ar
doctor, you don't get tips. You
get pald for doing that job,” says
salon owner Alan S1one, who
charges $60 for o haircnt. He
odds that some hairdressers can
earn $40,00d to $100, 600 annoally
without tips.

Hairdressers whao own the
salon shouldn't be tipped
anyway, sys Mr, Stone; and Miss
Manners sgrees. And many
clienits tip owners' assistants
instend.

But the no-tipping-owners
rule is outdated, Mr. Neinast
£ays, because the ownors are
increasingly working as
halrdressers,

“I'm a salon owner only when
it comes to paying the bills,” he
says. “T've never been
embarrassed sbout iaking a tip
because [ know If someone gives
me & tip, I"ve worked for it.
don't believe people just give
money away."

The consensus on Hpping
owners i that there isn't one.
But most agree that holiday gifts
are welcome. Mr, Stone says, “It's
nol money, [t's more personal.”

“Anything that might
inrerest them™ in the $30 to 350
range is appropriate. says Mr.
Stone's client, Vicki Upchurch,

But out-of-bounds,
extravagant tippers or
gift-givers may expect more
than professional performance,
says Mr. Neinast. [n his career of
maore than 20 years, he's learned
about hairdressers receiving

. uips of 350 for & $25 zet or

presents such 85 overseas jaunts

wounld scare me. [I'd want o
know what the catch is" Mr
Melnast saye “The more the
clent has the money, the more
you are sort of like a paid escart
or paid companion. [ don't want
io be obligated to that ™

Excessive tipping boomed in
thi “80%, according 1o Mr.
Moinast. In the cash-tight "0a,
fewer tippers are dishing out
silver and crysial.

But too many sylists sl

and titilate™ clients for

loyalty and dollars, says Mr.
Stone, adding that oo much
buddying can backfire because
peaple “don't expect to tip
friends.”

And male clients seem
clualess,

They tip big or not at all, Mr.
Nienast says. He sdds that
min tend to be more
salon savvy “but the men 35 and
older are still in the barber
shop.”
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